VITA 


Dave Eitland 

550 S 21st CT, Cornelius, OR 97113 
231.360.1774 | deitland@gmail.com 

Objective 

To assist in implementing the vision of an organization through exceptional team management and the 
raising of millions of dollars. Teaching people to advance charities in extraordinary ways to visionary 
goals. 

Experience 

Over 30 years as a nonprofit manager serving all kinds of charities as a director, board of directors 
teacher and enlister, stewardship teacher, staff leader, team manager, consultant, communication and 
marketing manager, data manager, capital campaign director, 1:1 relationship builder, major gift and 
planned giving officer, donor relations, special event fundraising,and volunteer. 

Employment 

Columbia Springs Environmental Education Center, Vancouver, Washington 2018 - 2019 
Development Director (Philanthropy and Giving) 

Responsibilities: 

• Create, direct, and lead a new philanthropic program 

o Created a new base of individual/household giving as a new sector of giving 
o Established Stewardship system with donors 

o Created consistent and constant communication with donors and prospects 
o Grant Writing 

o Created materials linking vision and mission to donors 

o Created Prospect Research System to create a portfolio of over 1600 individuals and 
households 

o Created a system of House Parties to communicate with prospects and expand giving 
o Networked with the community leaders and organizations on a weekly basis 


St. Matthew Catholic Church, Hillsboro, Oregon 2015 - 2018 

Director of Development (Stewardship) 

Responsibilities: 

• Directed and managed all fundraising, giving and stewardship for Parish 

o Increased pledging for Offertory (Annual Giving Program) from $730K to $955K 
o Raised $1.2 - $1.4 million per year 

o Created from start to ongoing cultivation of all annual giving activity 
o Implemented a Benevity Matching gift program getting to the parish and school 
~$200K/yr through relationship with Intel families of the parish 



o Developed and implemented a system to recognize "soft credit" moving toward a 
"total" giving strategy for stewardship (3T - time, talent, and treasure) 

• Served on management team of the Parish (Directors Meeting) 

o Bimonthly team that assisted Pastor (CEO) in tactical and strategic management of a 
2400 household Parish. Set strategic direction for Parish 
o Continued to educated team on giving, philanthropy, and 3T giving 
o Directed team to vision for 2031, 2051, and 2071 in scope of being a downtown church 
■ Created a plan for land acquisition in a targeted area of downtown Hillsboro 
funded through estate and extraordinary giving to implement master plans and 
eliminate capital campaigns. 

o Led team to think "outside the box" with the experience of other church communities. 

• Created stewardship education program in parish 

o Weekly or fortnightly articles on how donations were used in the Parish. Placed on 
Parish Facebook page 

o Assembled a team of parish leaders to form the Stewardship Transition Team and gave 
them the language of stewardship, philanthropy and giving over a 6-month educational 
process 

o Taught summer session on "Being a Dynamic Catholic" and stewardship principles 
o Taught a new Stewardship Council the meaning of stewardship in the context of a giving 
parish. Sent them weekly spiritually based stewardship messages to enhance their 
training. 

o Created a parish curriculum for stewardship training for adult parishioners 

• Created and managed all Parish communication 

o Moved weekly newsletter to 12 page 4 color format for announcements and spiritual 
direction. Editor and writer of a bilingual publication, 
o Created, managed and maintained Parish Facebook page 
o Managed website through a volunteer 
o Created monthly donor e-communication 

• Studied, selected, implemented and daily managed a new Parish Constituent Relationship 
Management (CRM) system. First of its kind in Parish. Data Manager. 

o Provided the base for data analytics for the parish 
o Developed programs and trained staff and pastors on CRM 

o Provided the base for donor relations, recognition, and on-going targeted activity and 
contact with donors and prospects 

o Worked with two teams of volunteers for donation and data entry 

• Created and implemented a program of donor relations and acknowledgement through 
relationship and regular communication. 

o Quarterly update giving pointing to use of the funds 
o Moved to a 48 hour recognition of special giving with timed follow-ups 
o Plaque recognition where appropriate 

• Began the process of educating the parish on values based estate giving 

o Quarterly articles in newsletter (bulletin) on estate giving 
o Conducted seminars on planned giving 
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o Talked with major donors annually about their estate giving 

• Managed special event fundraising activities 

o Annual Fall Festival 

■ 750 volunteers that raised between $35K to $50K per year for parish 

■ One year ran a team managed event without co-chairs 
o School Auction 

■ Consulted with volunteer team on the implementation of School Auction that 
raised ~ $150K per year for operations and paddle raiser 

■ Raised additional $15K to $25K per year through leveraging matching gifts 
o Our Lady of Guadalupe Leadership Team (now Unidad de Ministerios) 

■ Coordinated Hispanic language based coordinating council of ministries that 
raised additional funds for the parish through sponsorships, matching gifts, food 
sales, and special events. $25K - $35K per year 

• Conducted special appeals 

o 2017 Stewardship Enhancement Initiative - increased pledging 20%. Hispanic 
educational emphasis. Video storytelling. Two Sunday pledging, 
o 2016 - 2017 HVAC Extraordinary appeal. 

■ $360K to replace a 60 year old heating plant with a modern heating & cooling 
plant. In home gatherings for information. "Soft campaign." Over and above 
regular giving. 

• Founded June 2017 with lay leadership a new Stewardship Council whose ministry focus was 
Giving, Stewardship Education, Caring and Welcome, Data Analytics, Database, Communication, 
and Future Parish plans. 

Grand Traverse Pavilions, Traverse City, Ml 2012 - 2015 

Development and Gift Planning Director 

Responsibilities: 

• Directed all major gift activity for Grand Traverse Pavilions Foundation (GTPF) 

• Directed all planned giving activity for GTPF 

• Developed gift plans for targeted major gift donors 

• Created grants for various elder care programs 

• Direct all gift processing, donor relations and stewardship 

• Campaign director, The Power of PACE including planning and execution, $3 million first time 
effort 

• Identified, enlisted and educated board of directors on philanthropy 

• Created giving programs for annual giving, endowment giving, and planned giving 

• Regional speaker on philanthropy and planned giving 

• Leader of Grand Traverse Collaborative Philanthropy discussion to work with colleagues to 
increase the overall base of giving in the region. 

Grand Traverse Bay YMCA, Traverse City, Ml 2008 - 2012 

Director of Development and Marketing 

Responsibilities: 
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• Primary responsibility for the direction of New Y Capital Campaign. Raised $12 million to build 
first phase of new YMCA facility. Tasks included campaign planning, case development, goal 
setting, marketing, public speaking, enlistment and training of volunteers, development of 
materials, implementation and directing every step in the capital fundraising process. 

o Re-created campaign broadening the major gift prospect base and volunteer solicitors 
o Created materials, gift proposals, and grantseeking 

o Continued partnership with Community Foundation in executing campaign 
o One-on-one solicitation of major gift prospects 
o Created and published monthly campaign newsletter 
o $12 million raised to date 

o Developed stewardship, communications, and recognition program 

• Responsible for the annual fund called Invest in Youth Community Appeal to raise scholarship 
and financial assistance so that "no one is denied" the programs and membership of the YCA 
with a $200,000 annual program. 

o Planned, directed, and implemented a Board of Director community appeal for 
donations 

o Created and published all collateral materials, presentations, internet networking and 
publishing of appeal o Staffed 20 member YMCA Corporate Advisory Committee and its 
Annual Business Luncheon with the purpose of creating business community awareness 
of YMCA programs and donation need 
o Created first LYBUNT and SYBUNT solicitation follow-up for annual gifts 
o Created and maintained a giving website for the appeal 

• Responsible for all marketing and public relations of the Y and its 65 programs 

o Established working relationships with local community papers 
o Created and coordinated program staff in writing bi-weekly column in regional weekly 
newspaper for 3 years. 

o Established relationship with regional television outlets to feature Y programs 
o Expanded website to provide more timely information to the community 
o Supervised college interns in marketing for the Y 
o Maintained Facebook pages, news blog, and Twitter presence for Y 
o Crafted, edited, and produced quarterly brochure for 65 programs 


Lake Superior State University Foundation, Sault Ste Marie, Ml 

Two positions: Executive Director, LSSU Foundation 2003-2008 

Executive Director of Development and Planned Giving 2002-2003 

Responsibilities: 

• Small regional university (3,000 students) where I was chief fundraising officer and Executive 
Director of its stand-alone philanthropic foundation. First fundraising professional to be hired in 
the university's history. Reported to University President. 

• Reported to 30 member community board of directors 

o Recruited, directed, and trained volunteers for service 
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• Created and implemented comprehensive fundraising plan for both University and Foundation 

• Served on President's Cabinet management team 

• Increased endowment level from $1.8 million to $5 million through endowed scholarship, 
planned gifts, and estates 

• Met or increased yearly annual fund goals of $1 million to $2 million annually using proven 
fundraising plans that I created 

• Manager of a staff of 3.5 FTE excluding student and outside contracted staff 

• As planned giving officer, implemented a regular newsletter to targeted prospects, created gift 
plans, and gave presentations to boards and university constituents on planned giving tools 

• Lead solicitor of gifts over $1,000 including five figure major and estate gifts 

• Doubled major gift base from 160 to 320 donors 

• Planned, implemented, and directed all capital campaigns 

o Completed campaign and created recognition for $6.9 million arts center, 
o Created and implemented the Have a Seat campaign 

o Cooper Gymnasium Floor Campaign, 13 month campaign raising $300,000 and created 
25% new donors 

o Began vision and planning process for comprehensive $25 million campaign. (South Hall 
classroom building) 

• Team leader for Banner university wide database conversion 

Phoenix Children's Hospital, Phoenix, AZ 2000-2001 

Director of Major Gifts 

Responsibilities: 

• Lead person in a 20 member foundation staff for creating gifts of $5,000 more 

• Member of foundation staff management team 

• Founded, planned and implemented first planned giving program. Hired and supervised first 
planned giving staff person 

• Planned, implemented and directed $30 million capital campaign for new hospital 

o Organized within the campaign four different appeals including boards, medical staff, 
employees, and community members. Maked direct presentations and solicitations, 
o Chair of staff campaign committee 
o Responsible for all grant seeking 

• In 2000, received cash and pledges of $7.7 million for the campaign, grants of $3 million, 
realized planned gifts of $500,000 

• In 2001, received cash and pledges of $5.5 million for the campaign, grants of $1.5 million, and 
secured first endowed chair for organization ($1.5 million) 

Consultant, Lake Oswego, OR 1999 - 2000 

Consultant 

Responsibilities: 

• Independent consultant working with non-profits and a consulting firm in the areas of vision 
building, major gifts, planned gifts, endowment building, marketing, campaign direction, and 
internet prospect research. Contracts included: 
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o Portland Rescue Mission, Portland, OR creating a planned giving and endowment 
program o Pinson Philanthropic Advancement, Portland, OR writing grants, writing 
requests for proposals for service and managing capital campaigns for: 

■ Portland Children's Museum $10 million campaign 

■ Willamette View Retirement Community $1.5 million campaign 

Oregon Graduate Institute of Science and Technology, Beaverton, OR 1996 - 1999 

Associate Director of Development 
(OGI merged with OHSU in 2001) 

Responsibilities: 

• Number two person on a seven person advancement staff 

• Directed the Annual Fund 

• Directed the major gift effort ($10,000 or more) 

o Directed giving societies called the Quantum Society and the Chief Executive Roundtable 
('96 & '97) 

o Directed all planned giving 

• Office administration including staff hiring and information management 

• Served on Institute's Educational Marketing Committee 

• Responsible for donor development, fundraising planning, created presentations, and web page 
design 

• In 1996-97, the annual fund goal was $750,000 and made $853,000 with capital projects of $1.2 
million 

• In 1997-98, the annual fund goal was $750,000 and made $725,000 with capital projects of $6.2 
million 

STAGE at the historic Elsinore Theatre, Salem, OR May - September 1996 

Two positions: Acting Executive Director 

Responsibilities: 

• Chief executive officer for a performing arts center 

• Tasks included board development, staff supervision and evaluation, auditorium management, 
marketing, selection-booking-promotion for performance season 

• In addition to director of development tasks listed below: 

Director of Development 1994- 1996 
Responsibilities: 

• Lead a two-person fundraising office for a start-up charity in performing arts with a $450,000 
budget 

• Tasks included donor relations, development planning, grant seeking, annual and capital 
fundraising, board training, major gift solicitations, materials, fundraising letters, webpage, press 
releases, and editor of newsletter. Tripled membership in 1994/1995 

• Developed and implemented special appeal to purchase the Capitol Theatre that raised 
$125,000 in 60 days 

• Developed and implemented a special appeal to purchase a Steinway D Concert Grand Piano. 88 
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Keys Appeal 

• Secured $60,000 grant for restoration of the Mighty Wurlitzer Organ 

• Created donor stewardship program 

• Pre-campaign planning for a $7.8 million capital campaign 

Lutheran Brotherhood, Portland, OR (now Thrivent Financial) 1993 - 1994 

Financial Planner 

Responsibilities: 

• Financial planner for Lutherans in an assigned territory 

o Created financial, estate, and charitable plans for clients 
o Licensed by the State of Oregon for life, health, and variable products 
o Registered representative in securities (NASD) 

o Partnered with another charitable planner to create Lutheran Trust Advisors to aid 

congregations in the creation, marketing, and education of mission endowment funds to 
their members for the benefit of the congregation and the Lutheran Church 

University of Portland, Portland, OR 1992-1993 

Director of Development 

Responsibilities: 

• Chief fundraising officer for university 

o Created and implemented strategic fundraising plans, goal setting and objectives 
o Supervised a 10 person development staff and a $750,000 budget. Wrote policies and 
procedures for office 

o Solicited major gifts, endowment, and scholarship funds through personal solicitations 
o Staffed volunteer fundraising committees by academic discipline 
o Directed development special events 

o Lead feasibility study for a $100 million capital master plan called Partners in 
Preeminence 

o Team leader for Banner university wide database conversion 

Don J. Pinson Associates, Portland, OR 1990 - 1992 

Fundraising Consultant 

Responsibilities: 

• Created, implemented, and directed capital campaigns for charitable clients 

o Tasks included development of campaign plan, case development, feasibility studies, 
goal setting, campaign volunteer enlistment, volunteer training, materials development, 
follow-up on every aspect of campaign, and donor recognition. 

• Campaigns included: 

o Building program, King of Kings Lutheran Church, Renton, WA, $250,000 
o Building program, Mason United Methodist Church, Tacoma, WA, $565,000 
o Building program, Our Savior's Lutheran Church, Lake Oswego, OR, $1.1 million 
o Building program, First United Methodist Church, Olympia, WA,$575,000 
o Stewardship program, Our Savior's Lutheran Church, Lake Oswego, OR, $750,000 

Dave Eitland - Philanthropic Vita, September 2019, page 7 



o Development program, Samaritan Counseling Center, Portland, OR, ongoing 
consultation 

o Building and annual budget, Church of All Saints (Catholic), Portland, OR, $750,000 
o Capital program, Friendly House, Portland, OR, $1.5 million 
o Special appeal, Mason United Methodist Church, Tacoma, WA, $230,000 
• Supervised office computer network, training on software, and office support staff 


Lutheran Laity Movement for Stewardship Fundraising and Counseling Service 1985-1990 

Evangelical Lutheran Church in America (ELCA), Chicago, IL, national office 
(Predecessor was Lutheran Church in America[LCA], New York, NY) 

Two Positions: 

#1- National Mission Appeals Follow-up Program National Program Director 1988 - 1990 
Responsibilities: 

• Directed follow-up appeal combining three national appeals with $55 million in total donations 
by 8,803 congregations. Appeals known as The AELC Fund Appeal, Commitment to Mission, and 
One in Mission 

o Created and implemented plan approved by National Transition Committee 
o Monitored a $3.6 million budget 

o Directed 5 field staff working with 63 synodical bishops and committees 
o Directed 5 major gift staff working throughout the national church 

• Directed 6 office staff working with 90,000 donors in a multi-level national church organization. 

• Coordinated a national award winning communication effort to 11,300 congregations called 
American Mission Sunday 

• Directed all information management related to appeals, staff computers, electronic bulletin 
board systems including staff training on systems 

#2 - Lutheran Laity Movement for Stewardship Fundraising Counselor 1985 - 1987 

Responsibilities: 

• Directed wide area campaigns for synods (church jurisdiction) 

o Tasks included campaign direction, volunteer training and management, administration, 
committee supervision, public speaking, major gift solicitation, material and media 
development in a multiple congregation area 
o Campaigns included: 

■ One in Mission Appeal, Maryland Synod (LCA), 175 congregations in Delaware, 
Maryland, and the District of Columbia. Goal: $1,072,029; Realized gifts: 
$1,437,037 

■ One in Mission Appeal, Metropolitan New York Synod (LCA), 170 congregations 
in the greater New York City and Long Island area Goal:$l,404,000; Realized 
gifts: $1,500,177 

Education 
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Augustana College, Sioux Falls, SD, BA - Political Science 
Luther Northwestern Theological Seminary, St. Paul, MN, Ministry 


• Attend 3 1/2 years of graduate school until I changed my vocation and went into professional 
philanthropy 

Electronic Information Management 

• over 30 years of experience using electronic equipment and software for fundraising purposes 

Career Continuing Education - Past 

• Quarterly training on insurance, securities, and financial tools to benefit clients as a financial 
planner 

• Participant, Fundamentals and Dynamics of Fundraising, The Fundraising School 

• Participant, Fundraising through Direct Mail, Keye Productivity Center, Kansas City, MO 

• Participant, Planned Giving:Getting the Proper Start, Center for Philanthropy, Indiana University 

• Participant, Northwest Planned Giving Conferences, Portland, OR 

• Participant, Advanced Charitable Planning Conference, Northwest Planned Giving Roundtable, 
Portland, OR 

• Participant, Advanced Seminar, Estate Planning Council of Portland, OR 

• Participant, School of Evangelism, Billy Graham Association, Lake Louise, AB, Canada 

• Participant, while at the Pavilions - monthly inservice educational opportunities for staff of a 
long term care community. 

Affiliations 

• Member, The Episcopal Church of St. John's the Baptist, Portland, OR 

• Member, Shepherd of the Valley Lutheran Church, Beaverton, OR 

• Board Member, Emmanuel Credit Management, Eugene, OR, 2017 - Present 

o A new ministry to aid people in their finances when they no longer want to. 

• Writer, blog - Bible in Time - www.bibleintime.org 

Past Affiliations 

• President, Kiwanis Club of Traverse City, 2012-2013, 89th president 

• Member, Northwest Michigan Development Directors, Traverse City, Ml 

• Speaker on philanthropy, stewardship, capital campaigns, and planned giving to area charities 
and boards, Traverse City, Ml 

• Work with regional charities as volunteers on issues of startup and philanthropy. 

• Member, Partnership in Philanthropic Planning, Western Michigan Chapter 

• Vice President and Member, Planned Giving Roundtable of Arizona 

• Committee Member, Leave a Legacy Arizona, Phoenix, AZ 

• Teacher, Adult Bible Study, Pilgrim Lutheran Church, Portland, OR; St. James Lutheran Church, 
Rudyard, Ml; and Grace Episcopal Church, Traverse City, Ml 

• Member, Northwest Planned Giving Roundtable, Portland, OR 

• Member, Willamette Valley Development Officers, Portland, OR 

• Member, Association of Lutheran Development Executives (ALDE) 
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• Member, Oregon Synod ELCA Council (board of directors), Portland, OR 

• Chair & Founder, Oregon Synod (ELCA) Endowment Fund, Portland, OR 

• Committee Member, Third Annual Grantmakers/Grantseekers Symposium, Portland, OR 

• Teacher and Coordinating Council Member, Three Lakes Lay Academy, St. Ignace, Ml 

• Member, Board of Directors, Hospice of Eastern Upper Peninsula[EUP] (Ml) 

• Member, Endowment Committee, Hospice of Eastern Upper Peninsula (Ml) 

• Member, Board of Directors, Rotary Club of Downtown Sault Ste Marie, Ml 

• Member, Great Lakes Synod ELCA Council (board of directors), Marquette, Ml 

• Supply Preacher, area Lutheran and Presbyterian Churches, EUP, Ml 

September 2019 
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